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TDWI Announces 2006 Best Practices Awards Winners 

 
Seattle, WA June 8, 2005—The Data Warehousing Institute (TDWI), the premier 
provider of in-depth, high-quality education and training in business intelligence (BI) and 
data warehousing (DW), has announced the 2006 winners of its annual Best Practices 
Awards. 

 
TDWI's Best Practices Awards program is designed to identify and honor companies that 
have demonstrated excellence in developing, deploying, and maintaining BI and DW 
applications. Winners are chosen by a panel of independent judges who have expertise in 
BI and DW. Companies and sponsoring solution providers from many diverse industries 
submitted entries to be judged in a variety of categories. 

 
 
 
2006 Best Practices Winners: 

 

 
Enterprise Data Warehousing: Royal Bank of Canada 
Solution Sponsor: Teradata, a division of NCR 

 

 
Customer Relationship Management: GE Consumer Finance—Americas, a division of 
General Electric Capital Corporation 
Solution Sponsor: Satyam—GECF Data Management 

 

 
Business Performance Management: BNSF Railway, Inc. 

 

 
"Right-time" Data Warehousing: Montefiore Medical Center 
Solution Sponsor: GoldenGate Software 

 

 
Data Governance: IBM 

 

 
Master Data Management: Nationwide Insurance 
Solution Co-Sponsors: Informatica Corporation and Teradata, a division of NCR 

Unstructured Data Integrated with BI/DW: IBM 

BI/DW on a Limited Budget: 1-800 CONTACTS 

Predictive Analytics: Pannon GSM 
 
Radical BI and DW: AmerisourceBergen Specialty Group (ABSG) 
Solution Sponsor: Conversion Services International (CSI) 

 

 
Government and Non-Profit: Broward County Public Schools 
Solution Sponsor: IBM 

http://www.tdwi.org/education/display.aspx?id=8021


TDWI's panel of judges evaluated all submissions on four criteria: business impact, 
maturity, innovation, and relevance. "I am continually impressed with the number of 
innovative and effective initiatives we are seeing year after year," said Meighan 
Berberich, TDWI's general manager. "These companies truly exemplify high-caliber 
BI/DW programs and serve as a great example for the entire community." 

 

 
This year's panel of expert judges included: 

 

 
Barbara Wixom, Ph.D., Associate Professor of Commerce, University of Virginia 
Cindi Howson, President, ASK LLC 
Claudia Imhoff, President, Intelligent Solutions, Inc. 
David Loshin, President, Knowledge Integrity, Inc. 
Evan Levy, Partner, Baseline Consulting 
Hugh Watson, Professor of MIS, University of Georgia 
Jill Dyché, Partner, Baseline Consulting 
James Thomann, Ph.D., Principal Consultant, DecisionPath Consulting 
John Bair, CTO, West, Knightsbridge Solutions LLC 
Jonathan G. Geiger, Executive Vice President, Intelligent Solutions, Inc. 
Jonathan Wu, Senior Principal, Knightsbridge Solutions 
Joyce Norris-Montanari, Senior Vice President, Intelligent Solutions, Inc. 
Lee Jones, Director of Federal Systems, DecisionPath Consulting 
Mark Peco, Partner, P2Ti Inc. 
Mike Lampa, Principal, BAG, Inc. 
Nancy Williams, Principal Consultant, DecisionPath Consulting 
Philip Russom, Senior Manager of Research and Services, TDWI 
Sid Adelman, Principal, Sid Adelman & Associates 
Steve Williams, President, DecisionPath Consulting 
Wayne W. Eckerson, Director of Research, TDWI 

 
 
 
About TDWI 
The Data Warehousing Institute™ (TDWI), a division of 1105 Media, Inc., is the premier 
provider of in-depth, high-quality education and research in the business intelligence and 
data warehousing industry. TDWI is dedicated to educating business and information 
technology professionals about the strategies, techniques, and tools required to 
successfully design, build, and maintain business intelligence and data warehousing 
solutions. It also fosters the advancement of business intelligence and data warehousing 
research and contributes to knowledge transfer and professional development of its 
Members. TDWI sponsors and promotes a worldwide Membership program, quarterly 
educational conferences, regional educational seminars, role-based training, onsite 
courses, certification, solution provider partnerships, an awards program for best 
practices, resourceful publications, an in-depth research program, and a comprehensive 
Web site (www.tdwi.org). 

 
 
 
About 1105 Media 
1105 Media, Inc., is a leading provider of integrated information and media in targeted 
business-to-business markets, including specialized sectors of the information technology 
community; industrial health, safety, and compliance; security; environmental protection; 
and home healthcare. 1105's offerings span print and online magazines, journals, and 
newsletters; seminars, conferences, and trade shows; training courseware; and Web-based 

http://www.tdwi.org


services. 1105 Media is based in Chatsworth, CA, with offices throughout the United 
States. 
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For more information, contact: 

 

 
Michelle Johnson 
Director of Marketing 
5200 Southcenter Blvd, Suite 250 
Seattle, WA 98188-2356 
Phone: 206.246.5059, ext.104; fax: 206.246.5952 
E-mail: mjohnson@tdwi.org 
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