INTERNAL & EXTERNAL
AUDIENCES

Bef ore sendi ng out your nessage, it isinportant toknowwho your audienceis. Basically, there aretwo
audi ences —internal and external . Determini ngwhat groups areineachcategoryis pretty easy.

Internal Audience: Anyoneinsidethe Dstrict, or whoworks cl osel y wth Broward Gunty Rubl i ¢ Schoal s.
That caninclude, but isnot [imtedto:

Aea Ofices Mai nt enance V@r ker s School Resource G ficers
Bus Dri vers Parent s Shod Saff

Enpl oyees’ Lhi ons School Board Menber s S udent s

Fecu ty School Nurses Quperintendent of Schoal s

Keepi ng our own enpl oyees up-to-datewthinformationis vital. Wth nore t han 26, 000 enpl oyees,
word of nouthis avery powerful neans of conmuni cationin our comunity.

Renentoer, i f soneone hears you work for an organi zati on, |ike the School Board, they i medi at el y
thi nk you knoweverything that thereis to knowabout that organi zation—regard ess of what depart nent
you work i n.

By naki ng sure al | enpl oyees are kept “i n-the-1o0op,” you can ensure the correct i nfornationis shared.

External Audience: Astheterminplies, these areindividual s or groups outsidethe school /D strict
communi ty. Your school andthe Dstrict coomunicateswthliteral |y dozens of external audi ences.
They include, but arenct linmtedto:

Advi sory G oups @l lege Recruiters Retirees

A unmi Educati onal Foundat i ons Sate &Federa Legislators
Chanber s of Conmer ce H re Depart nent Taxpayers Wt hout Children
GtyOfidds Quest Speakers Vendor s

Gergy Pol i ce Depart nent \ol unt eer s



