the press release

Towiteaneffective press rel ease, you nust capturethe attention of your audi ence - specifical lyreporters
and editors. Wth so nany press rel eases bei ng sent tothe Mdiadaily, youwant to “hook theni inthe
first paragraphwththe nost i nportant i nfornation.

No matter the styl e of your press rel ease, there shoul d be one constant - the 5 V8 and H This concept is

behi nd every reporter’ s story, soyou knowthey wll belookingfor thisinfornation.

e WA Woisinvol ved? Wio does it affect? Thisis the nost i nportant of all the V8 because
peopl e (that includes reporters, too) areaways noreinterestedin peopl e rather thanthings.

e WHAT? Wiat happened? Wat i s goi ngto happen? Thisis the reason reporters go out on astory.

e  WHERE? The closer to hone sonethingis, thenoreit grabs our attention. If you can, be specific
- if sonethingis happeni nginyour school’s nedi a center, nake sure you say that rather than j ust
provi ding t he school address. This hel ps reporters get abetter ideacof thestory.

e WH\? Thereisnothing nore frustrating for areporter thanto recei ve arel ease on a uni que
event and not havethe date andtinelisted. Tinelinessisinportant - the cl oser to “now an
evert is, thenoreit grabs us.

e WW?AongwthHOVthisistheheart of thestory. Wy isit happeni ng and what doesit all
mean?

e HOPAongwthW, thisistheheart of thestory. Hbwis it bei ng done? Howdid you arri ve at
the poi nt you are at now?
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